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The retail industry faced numerous challenges in
2022, ranging from labor shortages to supply chain
issues. 

Consumer spending habits shifted as everyone was
stuck at home, and instead of spending their
disposable income on dinners and outings, they
began to spend their time and money on home
renovations, workout equipment, and other
improvements that could be completed without
leaving their homes. These challenges will continue
to have far-reaching consequences well into 2023.
Let's take a look at what is expected to change and
progress in the retail sector in the coming year.

The global tile industry is growing at a rate of about
6.5% per year, according to the Tile Report by the
Tile Council of North America (TCNA).



The demand for home décor products is driven
by the desire for more personalization of the
home.

The report estimates that this growth will continue
over the next decade and result in an overall value
increase from $88.9 billion in 2016 to $133 billion by
2025, an increase of more than 35%.

The TCNA expects these trends to have significant
effects on retail outlets as well as manufacturers'
ability to sell directly online or through other
channels such as Amazon, where they can compete
alongside many other brands offering similar
products at lower prices than competitors' offerings

This growth comes from continued consumer
demand for more open floor plans and increased
retail spending on home décor products, bathroom
accessories, and other functional items.



The demand for open floor plans and increased
retail spending on home décor products,
bathroom accessories and other functional items
is driven by the desire for more natural light and
better airflow.  

The demand for functional items is driven by
convenience-to save money on electricity bills or
to make your life easier!

Retailers should expect good results when they
include tile in their stores in the coming years. 

For retailers, tile is a great investment. It will be an
important selling point for them, and it can also help
them attract customers. The tile industry has been
growing steadily in recent years, and it's expected to
continue doing so in the coming years as well. That
means that retailers who include tile in their stores
are likely to see good results from their efforts!



The direct-to-consumer (DTC) online market is
expected to reach $213 billion by the end of 2023 as
more e-commerce brands adopt the DTC business
model. Gen Z will represent 21% of the population
and will become a much bigger focus for emerging
DTC brands as well as market share holders of the
big consumer packaged goods companies. A flood of
new product lines for this demographic is expected,
as well as some major rebranding, as legacy
companies work hard to innovate and find ways to
capture the attention of the most digital generation
in history. To do so, these companies will need to
focus on hiring younger people to bring new
perspectives and steer their brands toward the
values that Gen Z values most when shopping:
authenticity, diversity, and sustainability.

It's also worth noting that 61% of consumers believe
DTC brands provide a more personalized experience,
making them more desirable.



With this shift towards online shopping, retailers also
need more ways to keep up with customers'
preferences. Personalization is one way that
companies can do this. 

They can use technology such as artificial
intelligence (AI) or virtual reality (VR). This will allow
customers to use technology with their own devices
instead of having someone else do it for them—
which is how it used to be before AI came along!

Another trend that we are seeing is live stream
shopping—a way for customers to shop while they
are doing something else like cooking dinner or
watching TV with friends/family members instead of
sitting at home waiting for orders.

The retail industry is booming right now—but it's not
just about brick-and-mortar stores anymore.



As consumers become more comfortable shopping
from the comfort of their own homes (or even while
they're on vacation), they're looking for new ways to
get what they want without having to leave the
house. 

The easiest way for retailers to meet this need is by
using tile as an accent in places where people will
see them every day, such as bathrooms or kitchens;
however, they also make great interior design
elements when used as part of a larger design
scheme. 

Tile importers can help retailers meet these needs by
offering products that are both stylish and functional
at an affordable price point!

See for reference:
https://www.tcnatile.com/resources/market-
reports.html
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